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Introduction

Greenland is a North Atlantic territory with an up-to-3 km thick inland ice sheet, leaving 410,449 km2 of ice-free coastal lands (Statistics Greenland 2002). Although the world’s largest island, Greenland has a population of only 56,854 (Statistics Greenland 2004a) with 88% being Inuit and 12% being Danes and other nationalities. As a relatively remote cold water destination, tourism has only become a significant societal factor in Greenland since the 1990s. 
Cruise ships carrying tourists from the United States and France have been observed in Greenland since the 1930s. Organized tourist travel to Greenland only began in 1959 with flights from Copenhagen and one-day tourist flights from Iceland (Thalund 2000). From around 500 tourists in 1960 (Ministeriet for Grønland 1973), the number of tourists visiting Greenland remained quite low: in 1992, some 3,500 tourists visited Greenland (Greenland Tourism 2001).

In 1991, tourism became one of three key issues in a commercial development strategy established by the Greenlandic Home Rule Government. The intentions were to diversify the economy by supplementing income from the declining fishing industry with incomes from minerals and tourism. Substantial public funds were allocated to tourism development. Consequently, Greenland has been marketed as an emerging tourist destination. Tourism has grown steadily and substantially since the early 1990s from around 4,000 tourists in 1993 to over 34,000 tourist arrivals in 2001 (Statistics Greenland 2002). After a slight drop to 27,603 in 2002 – most likely due to the worldwide tourism decline and security concerns associated with 9/11 – the numbers have increased again to just below 30,000 in 2003 (Statistics Greenland 2004b).

Most tourists in Greenland (84%) come from Scandinavia – primarily Denmark; 7% come from other Northern European countries; 5% from Southern or Central Europe; while a trickle from non-European countries – primarily 2% from North America (Greenland Tourism, 2004b:7). Just below half of the tourists (45%) are on holiday, one-fourth are on business trips (25%), 18% are primarily visiting family and friends, while the remaining come to study (4%), attend conferences or seminars (3%), or participate in other activities (5%) (Greenland Tourism, 2004b). On average, tourists stay for 14.9 days and this has increased slightly over the past 5 years (table 1); however, mean length of stay varies with the season and purpose of the visit. 
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